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Emerging markets

MANY Russian consumers are not heading to
the high street or online shops to buy

clothes. About half of all clothing and shoes
bought in Russia are purchased at outdoor and
indoor markets, according to Russia’s statistical
agency, Rosstat.

As of 1 October 2010, there were almost 3,500
re tail markets in Russia, of which 73% were sell-
ing virtually anything that money can buy, while
about 10% were specialising in selling clothing
and other merchandise, reports the BBC.

Unsurprisingly, the main reason why many
Russians buy clothing at markets, rather than in
shops, is the question of price.

Vladimir Kuznetsov, an equity analyst at Uni-
credit Securities in Moscow, says there are virtu-
ally no low-cost clothing shops in Russia. He
believes, however, that the situation will change
in the coming years, as happened several years
ago in the food retail sector.

Indeed, in the 1990s most people were buying
food at markets. Since then, more and more
supermarket chains have started appearing and

expanding across
the country, while
many indoor mar-
kets have been
turned into well-
organised and
controlled market-
places.

Now only about
11% of all food is
being sold at mar-
kets in Russia,
according to Ros-

stat.
Kuznetsov says that some “critical mass of

factors” is needed for similar changes to happen
in the merchandise sector. “In fact, who heard of
[now huge Russian food retailer] Magnit about
five years ago, for example?” he asks. “But now
it is among the top 30 Russian companies by
capitalisation.”

The Russian economy would definitely bene-
fit from Russians switching their preferences
from markets to shops in terms of buying cloth-
ing and shoes. A lot of goods sold at these mar-
kets are counterfeit, which, in part, is the reason
why they are cheaper than the official goods sold
in most shops.

As a result, the Russian economy is losing a
lot in taxation, according to Minister of Industry
and Trade Victor Khristenko. The country’s light
industry also suffers because many goods sold at
markets are smuggled from abroad, he said last
year.

Following Khristenko’s report, Russian police
ordered Cherkizovsky market in Moscow, the
largest in Eastern Europe, to close, citing storage
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IN recent months, many Muslim fashionistas
across the South East Asian region have visited

Indonesia to buy new festive clothing to cele-
brate Eid al-Fitr – the end of the Ramadan fast-
ing month, which this year fell on 10 September.

The country’s booming Islamic fashion indus-
try reported a 20-30% increase in sales as early as
June, mainly due to buyers from neighbouring
Malaysia and Singapore, according to retailers. 

Busloads of women flocked to textile markets
in cities such as Jakarta and Yogyakarta to buy
fabric, ready-to-wear dresses and headscarves,
reports textile seller Azizah. “They will come in
tour buses, choose what they like and buy 10-20
pieces of fabric. When they return to their coun-
tries, some telephone us to place more orders,”
she said.

Chiffon, silk and crepe fabrics draping the sil-
houette in softer pastel colours, highlighted by del-
icate embellishments on the neck lines, were top
fashion sellers this year. Plainer headscarves
strewn with Swarovski crystals replaced last year’s
heavily-embroidered beehive and turban craze.

“Some people shop for themselves; others buy to
resell,” explain ed textile merchant Vishal Ku mar.

“They would buy
10 yards of fabric
of the same design
in three colours,
tailor the dresses
here and sell them
at a high er price in
their boutiques
back home.” 

Hoping to cash
in on one of the
most important

dates on the Islamic calendar,
Islamic fashion designer Dian
Pelangi flew to Cairo, Abu
Dhabi, London, Australia and
Malaysia several months ago
to sell her wares. She said she
sold “thousands” of pieces
from her Eid collection at fash-
ion exhibitions in those coun-

tries for around IDR2.5m (US$280) each. 
“Arab women are glamorous; they love their

bling,” she added. “My Islamic brown robes
with hand-drawn batik detail at the bottom were
sold out. Those with beadwork and rhinestones
were also popular.

“Middle Eastern customers do not bargain
much and when they like something, they buy a
lot,” Pelangi said. “Some buy 20-30 pieces at one
go. It is a very lucrative market.”

Sales of her Islamic dresses, priced from
US$20-300, tripled in July and jumped 10 times
in August as local buyers joined in, she said.

Indonesia offers lower prices, quality work-
manship, creativity in design and a variety of
fabrics, from batik and ikat weaving to gold-
threaded songket.

Hassan Marican, director of Singaporean
clothing company Second Chance Properties,
said it imported 20% of its ready-made festive
dresses from Indonesia and sold them at double
the cost price.

“We buy from Indonesia because it is cheap,”
he said. “For us businessmen, it all boils down to
the price. Also we want some embroidery and
beadwork. Our suppliers in China and Malaysia
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Dian Pelangi

Textiles Eastern Europe
Textiles Eastern Europe is a monthly newsletter providing commercial news,
information and business opportunities of the textile and clothing industries in
the emerging markets of Central and Eastern Europe and the former Soviet
Union. Read by top management and global decision-makers with an interest in
capitalising on and investing in the economic regeneration of this rapidly
developing region. ISSN 1354-5981

Newsletter: £345 GBP for 12 months

Textiles South East Asia
Textiles South East Asia is a monthly newsletter providing hard-to-find
commercial news, information and business opportunities of the textile and
clothing industries in South East Asia. This developing region offers new
prospects for marketing products and services, as well as sourcing
opportunities, in Brunei, Cambodia, Indonesia, Laos, Malaysia, Myanmar
(Burma), Philippines, Singapore, Thailand and Vietnam. ISSN 1743-3231

Newsletter: £345 GBP for 12 months

Full details at www.textilemedia.com

Central and Eastern Europe

Textile Business
Review 2008 3rd

Edition
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Textile Business Review (3rd edition)
A unique reference source of the textile and clothing industries in all 29
countries of Central and Eastern Europe. With more than 200 pages and over
150 tables, the 3rd edition was published in October 2008 and includes full
statistical information on all countries in the region and an analysis of the
current business environment. ISBN 978-0-9565-2383-9

Report: was £395 GBP NOW £75 GBP
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South East Asia

Textile Business 
Review 2009 1st 

Edition

South East Asia 
Textile Business Review (1st edition)
A unique reference source of the textile and clothing industries in all 10
countries of ASEAN. With more than 110 pages and over 45 tables, the 1st
edition was published in August 2009 and includes full statistical information on
all countries in the region and an analysis of the current business environment.
ISBN 978-0-9565-2384-6

Report: was £345 GBP NOW £170 GBP

South Asia
Textile Business
Review 2010 1st

Edition

South Asia 
Textile Business Review (1st edition)
A unique reference source of the textile and clothing industries in India, Pakistan,
Bangladesh, Sri Lanka, Nepal, Bhutan and the Maldives. With around 190 pages
and more than 110 tables, the 1st edition was published in September 2010 and
and includes full statistical information on all countries in the region and an
analysis of the current business environment. ISBN 978-0-9565-2384-6

Report: was £395 GBP NOW £195 GBP
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LEAR is to acquire a 75% share
of the automotive fabric business
of China New Trend Group, a
privately held company that pro-
duces automotive interior fabric
and commercial plastic goods.
Financial terms of the agreement
were not disclosed.

After the deal, Lear plans to
retain the management and em -
ployees to ensure operational
continuity. Initially, New Trend
will continue to produce fabric in
China for internal distribution
but Lear will explore opportuni-
ties to expand New Trend’s facil-
ities and seek markets outside of
Asia, said Lear in a statement.

The US-based company, a
major global supplier of automo-
tive seating systems, electrical

distribution systems and related
electronic products, added that
the acquisition of a majority
stake in New Trend’s automotive
fabric business is consistent with
its strategy to “selectively incr -
ease the level of vertical integra-
tion for its seating business”.

New Trend’s seat trim fabric
operations provide Lear an op -
por tunity for low-cost fabric sup-
ply to its existing cut and sew
capabilities as well as offering the
potential for incremental sales
growth as a fabric supplier to a
broad range of automotive man -
ufacturers. Other partnerships in
the area of seat trim are presently
being evaluated by Lear.

“Following our successful

Lear buys stake in
Chinese fabric maker

mobileTex
NEWS OF THE GLOBAL TRANSPORT TEXTILES INDUSTRY
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Gurit announces supply
agreement with Airbus 
Gurit, a composite material
supplier to the aircraft industry,
has signed a four-year supply
contract worth CHF200m
(US$196.4m) with EADS/Airbus.
Gurit supplies a wide range of
stable, fire retardant and ultra-
lightweight materials, which are
primarily used for the interior
furbishing of the complete
range of Airbus aircrafts.
The shipments for the new
contract include growing
volumes of materials used for
the Airbus A380.
The products will be
manufactured at Gurit
(Zullwil), Switzerland, and
Gurit (Kassel), Germany.

www.gurit.com
www.airbus.com
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BMW has revealed a two-seater
roadster design, the GINA Light
Visionary Concept, to show case
its thinking on a possible new
direction for vehicle interior and
exterior surfaces.

The car, never before seen in
public, was de signed six years
ago with the Z8 roadster as its
basis, according to sources, and
has been placed in the BMW
museum in Munich, Germany.

Instead of the traditional steel
and plastic body shell, the GINA
(Geometry, Infinite Adaptations)
concept uses an almost seamless,
outer textile fabric stretched over

an adaptable frame of high-
strength metal wire reinforced by
carbon fibre struts. This allows

BMW reveals revolutionary 
fabric-covered GINA concept

continued on page 5
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Aircraft Textiles Interior fabrics and air cabin fashion
– 25 supplier profiles (1st edition)

A review of the global aircraft textiles industry. In addition to analysing the
global aviation industry and the wide-ranging use of textile materials in aircraft,
this new report covers the latest technical developments and products, and
contains 25 profiles of leading producers of aircraft fabrics and carpets.
Published May 2009. ISBN 978-0-9565-2380-8

Report: £345 GBP

MobileTex
MobileTex is a monthly newsletter providing commercial news, product, and
marketing and technical information of the global transport textiles industry,
including the automotive, aerospace, rail and marine sectors. The publication is
aimed at producers and users of fibres, yarns, fabrics and end-products used in
automotive and other transportation textiles. The key readership is Western and
Eastern Europe, North America and the Far East. ISSN 1751-6269

Newsletter: £275 GBP for 12 months

Full details at www.textilemedia.com
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Tier 1 and Tier 2 suppliers – 40 company profiles (2nd edition)

This updated edition analyses the fast-altering global automotive textiles
industry and describes the wide-ranging use of textile materials in vehicles. This
in-depth report, with more than 270 pages and over 100 tables, features 40
company profiles of key players in the automotive textiles supply chain.
Published September 2009. ISBN 978-0-9565-2382-2

Report: £445 GBP

Asian Automotive Textiles Opportunities and
challenges for leading producers (1st edition)

This report examines the automotive textiles industry in China, Japan, India,
South Korea, Thailand, Taiwan, Indonesia, Iran, Pakistan and Malaysia. With
around 220 pages and 80 tables, this in-depth review features more than 40
company profiles of leading players in the Asian automotive textiles supply
chain. Published November 2010. ISBN 978-0-9565-2386-0

Report: £445 GBP

Automotive Composites 
From steel to carbon and from glass to grass (1st edition)

This new report reviews the use of composites in the automotive sector and
assesses how far these materials are from being used in mass vehicle
production. It includes detailed analyses of the production and markets for
carbon fibres, glass fibres and natural fibres, and profiles of leading suppliers of
these input materials. Published November 2011. ISBN 978-0-9565-2388-4

Report: print only £445 GBP; print + PDF £665 GBP
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Chenn Nann Yang
China Correspondent 

50 company profiles

China’s Chemical 
Fiber Producers
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Fiber Journal

Thee Changingg Climatee off ann Industry

China’s Chemical Fiber Producers 
The changing climate of an industry: 50 company profiles (1st edition)
This new report from International Fiber Journal examines China’s position
in the global man-made fibres market, defines production levels and
identifies the current strategic challenges faced by leading suppliers.
Published December 2009

Report: £455 GBP

Also available from Textile Media Services:

Textiles in Architecture 
Materials suppliers for building and construction (1st edition)
This report identifies and describes leading international companies that
weave, knit, coat, bond or finish fabrics used in architecture, building and
construction. With around 150 pages and 35 tables, this in-depth report
includes detailed profiles of almost 40 suppliers and shorter profiles of more
than 30 other companies. Published May 2011. ISBN 978-0-9565-2387-7

Report: print only £345 GBP; print + PDF £520 GBP
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PERSONAL 
PROTECTION
TEXTILES
40 suppliers of heavy duty fabrics

Personal Protection Textiles 
40 suppliers of heavy duty fabrics (1st edition)
This review outlines the global market for personal protection clothing in the
industrial, workwear and private sectors, and details legislation, regulations and
standards that govern their manufacture and use. The report, with more than
200 pages and 35 tables, profiles 40 companies that supply speciality textiles for
personal protection apparel. Published April 2010. ISBN 978-0-9565-2381-5

Report: £395 GBP 

New materials

China Technical Textiles 
Key suppliers and market trends to 2015 (1st edition)
This new report provides the latest available commercial information on leading
technical textile producers in China and an analysis of the industry structure,
competition, market trends and technology developments. With more than 220
pages and 50 tables, this in-depth review includes around 100 profiles of leading
players in the sector. Published February 2012. ISBN 978-0-9565-2389-1

Report: print only £445 GBP; print + PDF £665 GBP


