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D EMAND for clothing apparel in the global

market has risen steadily since last year and

the trend is likely to remain positive in the next

few years, according to a Malaysian-based

group.
PCCS Group executive chairman and group

managing director Chan Choo Sing said the tex-

tile and clothing industry is now recovering after

the slowdown of 2008 and 2009. “It is quite

wrong to label it as a sunset industry as people

still need to put on clothes,” he commented.

Chan said demand for apparel and textile-

related products would continue to increase in

tandem with the global population growth.

In May, the United Nations projected that the

global population will probably reach 7bn by

this month and might reach 10bn by 2100.

Chan said the current debt crisis in the US and

certain countries in the eurozone did not have

much impact on the company’s operations and

activities. “Our buyers such as Adidas, Benetton

and Puma are from Europe and they are still ord -

er ing from us and not cutting down on their

orders,” he re veal ed.

M e a n w h i l e ,PCCS executivedirector Cha PengKoi said the com-pany would notdepend on a sin-gle market or re -gion for its ex -ports so as to less -en risks in timesof economic un -certainties. For

years, the company had de -
pend ed too much on the US
market, but it has now export-
ed its pro ducts to more coun-
tries in the world.“We are not putting our

eggs in one basket and are
quite balanced in terms of ex -
ports to Asia, Europe, North

America and Latin America,” said Cha. Al -

though the US and Europe are facing economic

uncertainties, the slowdown was mitigated by

good prospects in Asia and Latin America.

Asia will become more important to the com-

pany in the coming years with strong economic

growth – despite the economic woes in the US

and Europe, he said.Demand for sportswear in Brazil and other

Latin American countries will likely increase as

Brazil’s largest city Rio de Janeiro will be hosting

the Summer Olympic Games in 2016 and the

World Cup in 2018, he said, adding that from his

experience, when China hosted the 2008 Sum-

mer Olympics, demand for sportswear in the

country surged.� PCCS Group Bhd, Lot 1376, GM 127, Mukim

Simpang Kanan, Jalan Kluang, 83000 Batu Pahat,

Malaysia. Tel: +60 7 456 8999. Fax: +60 7 456

8877. E-mail: general@pccsgroup.netRising global competitiveness

THE latest World Economic Forum Global Com-

petitiveness Report released in September high-

lights the growing competitiveness of Malaysia,
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